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From becoming aware via decision
execution to evaluation
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Local subventions & prefimdfcing
Energy Neighbourhoods Volunteers Energy Cooperative Local Heat Networks
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Publication in neighbourhood paper about the

Local Hydrogen networks renovation project with interview

Energy Poverty Strategy District Heating: connecting homeowners
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Neighbourhood Approach

Thermonet / Low Temp Heat networks

Backstage
Improved, Persona-based awareness Steps from awareness to interest & action Combination of offline & online advice Finance in neighbourhood approach
campaigns
Awareness + Interest in heat / hydrogen
Opportunities Collaboration in Drenthe through Customer networks
What could we improve or Journey
introduce?
Data Strategy around homeowners

E-learning on agency for homeowners




